
 
 
 
Job Posting: Communications Coordinator  

 

 
About the Childhood Obesity Foundation: 

 

Founded in 2004, the Childhood Obesity Foundation (COF) is a Canadian registered charity based in 

Vancouver BC. We are dedicated to fulfilling our mission to lead a societal shift toward healthy eating 

and active lifestyles to promote childhood healthy weights and the resulting physical and emotional 

benefits.  Our vision is children and youth of Canada free of chronic diseases that ensue from obesity. 

 

To learn more about the Childhood Obesity Foundation, please visit:  

www.childhoodobesityfoundation.ca 

 

 

Position Overview 

 
The Childhood Obesity Foundation is seeking a creative, vibrant and strategic Communications 

Coordinator to handle our organization’s external communications (primarily our websites and social 

media accounts including the Aim2Be program (www.aim2be.ca) and Generation Health program 

(www.generationhealth.ca)) and associated administrative tasks. This is a contract position and the 

successful candidate will be an organized self-starter who is responsible for communicating news, 

updates, and other information proactively and effectively with unique audiences, building our following 

and encouraging follower interaction, while staying on-brand. Flexibility is necessary to manage multiple 

priorities and to work as part of a team, taking direction from and collaborating with program leads on a 

regular basis.  

 

Responsibilities: 

 
● Develop and administer social media strategies in collaboration with COF program leads and as 

per the strategic direction set by each program across Twitter, Instagram, Facebook, and other 

social media platforms to communicate with unique audiences, build the credibility of the brand 

and build the visibility of our programs and healthy lifestyle messages. 

● Build a content plan and social calendar for all social channels based on social insights and 

analytics. 

● Create and regularly post social content on all our social channels following our brand guidelines 

and marketing goals. 

● Track and log social insights and analytics including use of hashtags; apply learnings.  

● Create, set up and monitor paid social media ads within assigned budget. 

● Administer and maintain a Google Ads grant. 

● Update and manage COF websites in collaboration with program leads.  

● Assist with the production of program newsletters. 

http://www.aim2be.ca/


● Work closely with our content team to ensure all content is within current Canadian health, 

nutrition and physical fitness guidelines. 

● Other communications and program administration work as assigned such as tracking program 

inquiries, managing program registration, and monitoring social walls. 

 

Qualifications: 

● At least two years of experience managing and monitoring social channels including Instagram, 

Facebook, Twitter, and YouTube.  

● Strong creative writing skills – please provide with your application samples of your writing that 

has been used in social media campaigns.  

● Strong oral and written communication skills. Fluency in French is an asset. 

● Fluent in memes, emojis, and reaction gifs. 

● At least two years of experience building an organization’s following and delivering posts that 

generate interest and followers. This includes the ability to use graphic design to deliver visually 
attractive communications that reinforce key messages. Please provide samples of your work with 

your application. 

● Experience with graphic design (especially promotional materials and ads) and access to graphic 

design software is an asset. 

● Ability to use metrics to measure success of campaigns.  

● Experience using web tools such as Wordpress and/or Webflow and email tools such as 

MailChimp is an asset. 

● Familiarity with health promotion and knowledge of chronic disease prevention would be an 

asset. 

● Experience with Google Ads grants is an asset. 

● Highly motivated, detail-oriented and able to work independently and manage competing 

priorities. 

● Strong interpersonal skills 

Hours: 35 hours/week, working remotely. Contract to March 31st, 2022 with a possibility of extension. 

Hourly rate: $25/hour - $30/hour depending on skills and experience. 

Application information: Interested candidates should submit a resume and cover letter outlining their 

relevant experience and interest in the position to the Childhood Obesity Foundation at: 

info@childhoodobesityfoundation.ca 

The application deadline is Friday, May 21st 2021 at 5pm. Only candidates selected for further 

consideration will be contacted. We thank all applicants for their interest. 

mailto:info@childhoodobesityfoundation.ca

