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Study: Anxiety and alcohol use
= [inked to Facebook

College freshmen who report higher levels of anxiety and alcohol use are
Could more likely to feel emotionally connected with the social networking site
september 1 than those who dont.

Facebook |

Movember 02, 2010 | By Do

Fired Over Facebook: 13 Posts That Got People CANNED
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The social web

U User generated content
Ulnteractive

U Exchange of content

U Social

t Dialogue

U Share

UListen

UEngage
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SELF-
ACTUALIZATION
Pursue Inner Talent
Creativity Fulfllment

SELF-ESTEEM
Achievement Mastery
Recognition Respect

BELONGING - LOVE
Friends Family Spouse Lover

SAFETY
Security Stability Freedom from Fear

PHYSIOLOGICAL
Food Water Shelter Warmth
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: No need to be on all of them!

Social Media Landscape
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What is social media?

U Social Media is a group of Internet-based applications [Facebook,
YouTube, Twitter] that build on the ideological and technological
foundations of Web 2.0, and that allow the creation and exchange of user

generated content.0

U Source: Kaplan AM, Haenlein M. Users of the world, unite! The challenges
and opportunities of Social Media. Business horizons. 2010;53(1):59-68.

UNew media is the combination and convergence of computing and
information technology, communications networks and digitised media and
information content. The interlinking of these three key pillars has arisen
due to the development and popularisation of the Internet coupled with the
accessibility of activities, products and services within the digital media

sphere







Uploaded videos by Erik Quaiman

SOCIAL MEDIAIS LIVING

%. Social Media Video 2013

Erik Qualman 35 videos 299 523
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http://www.youtube.com/watch?v=QUCfFcchw1w&list=UULC9cX5GntaQmTSF6hTqrzA&index=8
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Evolving picture

Social networking site use by age group, 2005-2012

% of internet users in each age group who use social networking sites

e All internet users se———18-29 —e30-49 m——50-64 w65+
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Source: Pew Research Center’s Internet & American Life Project tracking surveys 2005-2013. Spring
Tracking Survey, April 17 —May 19, 2013. N=1,895 adult internet users ages 18+. Interviews were
conducted in English and Spanish and on landline and cell phones. The margin of error for results
based on all internet users is +/- 2.5 percentage points.




Gender

Social Networking
% Reach by Age & Gender
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Facebook i 13,200,000 users

YouTube 1 12,750,000 UAVs

WordPress.com i 6,300,000

Tumblr i 4,900,000

LinkedIn i 3,700,000

Blogspot 1 2,950,000

Twitter - 2,500,000 Active Australian Users
Instagram - 1,600,000 Active Australian Users
TripAdvisor 1 1,450,000

10. Snapchat - 1,070,000 Active Australian Users
11. Tinder i 1,000,000 Australian users

12. Flickr 7 740,000

13. Pinterest i 380,000

14. Yelp i 180,000

15. MySpace 1 165,000

16. Reddit i 160,000

17. Google Plus T approx 65,000 monthly active Australian users
18. StumbleUpon i 55,000

19. Foursquare 1 33,000

20. Digg i1 22,000

21. Delicious 7 20,000

U Statistics compiled by SocialMediaNews.com.au for June 2014.

©CoNohwNE

Social Media Statistics Australiat June 2014
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http://www.socialmedianews.com.au/
http://www.socialmedianews.com.au/social-media-statistics-australia-june-2014/

Facebook

UAustrallansar e among t he worl d
enthusiastic Facebook users, spending an average
of 7 hours and 43 minutes per month of the social
networking site

i25% of Australians oLiI ke
on Facebook on a weekly basis

b 7% of Australians part|
during 2011 7 up from 46% in 2010
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Limitations of the data and research

U Design: largely case studies
t Changing platform landscape
U Relevance of principles

U Links to principles of effective messaging

13
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UWe assessed the amount, reach, and nature of energy-dense, nutrient-
poor (EDNP) food and beverage marketing on Facebook.

UWe conducted a content analysis of the marketing techniques used by the
27 most popular food and beverage brand Facebook pages in Australia.

UWe coded content across 19 marketing categories; data were collected
from the day each page launched (Average of 3.65 y of activity per page).

14
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EdgeRank

Affinity, Weight and Decay.

Affinity: One of the first things Facebook looks into when deciding who will see your post is the level
and frequency of interaction, or Affinity. In simple terms the more we interact (message, share,
comment, like each other’s content) the more of my posts you will see and vice versa.

Weight: Weight refers to the number of interactions users have had with a certain piece of content or
post. The more likes, and comments the post receives, the more news feeds it will appear on.

Decay: The time since the content was posted. Old content, unless very high in weight, tends to get
pushed down on feeds.

15
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. e o IR U We ranked the top 250 Facebook
L = pages on the basis of the total

‘ number of Australian Facebook
users who had liked the page,
using data from the social media
monitoring site Socialbakers

Premium Content

ConnectAwnh Faogbook to go deeper. You'll have access to our .1u|| premlum & SgninwihF
content library - driven by a dataset that measures nearly 90 billion social

connections across all major platforms.

Regional Social Marketing Report

Canada

January 2015

Facebook General Statistics

Top 5 Facebook Brands Top 5 Facebook Media

Tota Relative Locai Fans
——
@ Tim Hortons 2009965 79.2% @
A sybway Canada 1371653 948% @
o
©

Disney 868 638 17%

Y

3

MUCH 586 529 433 %
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@ Target Canada 1313911 948% v 581758 11%

@ Skittles 1145149 43% UP Upworthy 531762 7.1%

v Canadian Tire 1123068 953% (oD TN 512118 809%
e By ———————
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All pages were for EDNP food and bevarges

027 pages UThere was a nearly even mix of
International (13 pages) and

U7 fast food restaurants .
Australian-based brand pages (14

U5 chocolate pages)
U4 sugar-sweetened sodas (14 brands (Subway, Coca-Cola,
(13 energy drinks Slurpee, Maltesers) represented by

both an international and an

U2 confectionery brands Australian version of the page

U2 ice cream brands
U2 condiments or spreads
U1 sweet biscuit

U1 salty snack

17
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U Most commonly liked by those aged 1871 24 years, with 16 of the pages
most frequently liked by this age group.

U Five pages (Maltesers Australia, Cold Rock Ice Creamery, Slurpee
Australia, Subway Australia, Coca-Cola Australia) were most popular
among those aged 13i 17 years.

UThose aged 137 24 years were the most common age group to like 4
pages:.: Dominodos Pizza Australi a,
Cadbury Eyebrows.

U The remaining 2 pages, Vegemite (a savory, salty spread popular in
Australia) and Cadbury Dairy Milk Australia, were most popular with a
slightly older audience, those aged 251 34 years

Pr
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Marketing techniques

Category MNo. pages (%]
Branding elements 27 (100)
Photos 27 (100)
User-generated content 25 (92.6)
Competitions, prizes, and giveaways 24 (B8.9)
Apps 24 (88.9)
Videos 23(85.2)
Conversations 23 (B5.2)
Links 23 (85.2)
Allow posts by others 22 (B1.5)
Celebrities 22 (B1.5)
Sponsorships or partnerships 21(77.8)
Children's characters 19 (70.4)
Quizzes or polls 19 (70.4)
Sporispeople 17 (63.0)
Corporate social responsibility or philanthropy 17 (63.0)
Branded characters 13 (48.1)
Vouchers, offers, and rebates 12 (44 .4)
Events 11 (40.7)
Games 9 (33.3)

Special price promotions

8 (29.6)

20
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Competitions, prizes, giveaways

| Skittles
25 November 2014 « @

Warning: Skittles objects in my BFF's hands are exactly as awesometastic
as they appear.

Like - Comment - Share - ¢ 1,376 [] 49 £>38

U skittles
18 November 2014 - &

Believe it or not, but this is my BFF's natural hair color.

&‘#n’%&‘f_.&ﬁ |

| L page, you your photo may

Like - Comment - Share - 21,382 [J 78 &> 29
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