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Objectives
1. Explain the impact of food and beverage
marketing

2. Explore where may kids see marketing in Canada
(and what kinds of food marketing)

*Spotlight on recreation facilities

3. Examine policy as a means to support healthier
food marketing environments
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foodmarketing.org

Why should we care about é.

FOOD AND BEVERAGE MARKETING
TO CHILDREN?
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Exposure to Food Marketing is a
Risk Factor for Obesity

Attitudes towards Food
nutrition? Preferenceg

Eating Behaviout
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Exposure to Food Marketing is a
Risk Factor for Obesity

&V 70 Vitamin D.
1

$1.8 billion

$2 million

Food Industry 5-A-Day Fruit
Marketing to Children and Vegetable
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What determines the impact of
food marketing on children?

Marketing communications as a function of exposure and power

Marketing of food and non-alcoholic
beverages to children

the reach and the creative content, design
frequency of the marketing and execution of
message the marketing message

Impact on:
» Food preferences
* Purchase requests
= Consumption patterns
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What determines the impact of
food marketing on children?

Exposure Power

reach and frequency of an ad features that make the adpersuasive

How many | How often Creative Evecttion
children see it? do they see it? Content
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How is Food Marketing Controlled
in Canada?

A Quebec Consumer Protection Act
I No marketing to children at all (food or nofood)

ACanadian Childrends F
Advertising Initiative

I Voluntary regulation of food industry

*These are more media focused than setting
based
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What types of food marketing are
Canadian kids exposed to?

1. Typesof marketing children may beexposedto and in whatsettings

2. Impactson child health andcollective impactof multiple exposures
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Play on theél

Computer

Watch

T DRIVEAIN Eat 2
&0 = Fast~ood
Stop in at the groc Breakfas!
store after school ;
School 6s I n se:
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Fast Food Restaurant

Onethird of Canadianchildren and adolescents will visit a fast food
restaurant on any given day




